DOWNTOWN SPRINGFIELD FARMERS’ MARKET ASSESSMENT FINDINGS, OCTOBER 2009
Layne King, Lane Coalition for Healthy Active Youth

The second season of the Downtown Springfield Farmers’ Market ran June to October of 2009. The location of the site
for the Farmers’ Market is Main Street between 5™ and 6™ street in Springfield, Oregon.

The market is a project of The Neighborhood Economic Development Corporation (NEDCO). Key partners on the project
include City of Springfield, local businesses, area growers, and the Lane Coalition for Healthy Active Youth (LCHAY).

LCHAY has conducted a Farmers’ Market assessment for seasons 2008 and 2009, soliciting voluntary participation and
feedback from the market shoppers in attendance. The market assessment was developed with the following objectives:

1.To better understand behaviors of Farmers’ market shoppers

2.To measure the eating habits of market shoppers

3. To encourage community input to help ensure sustainability of the market.

4. To assist with planning for the future of the Downtown Springfield Farmers’ Market.

The display booth was centrally located alongside the vendors of the market in order to bring the survey to the attention
of those shopping at the market. There were four large flipcharts placed on easels in front of the booth, with easy to
read questions with the response options underneath. Survey takers were asked to give a few minutes of their time to
answer the four questions. Supplied with four dots (one dot per response), survey takers read each question and placed
a dot under the response that they agreed with most. The survey went from 9:00 am-2:00 pm.

Along with the dot survey market assessment, a comment board was provided for participants to write suggestions,
comments, and ideas for the Farmers’ Market. The responses were varied, with some requesting coffee, baked items,
organic dairy and meat items, more food service/meal options, more vendors and variety, etc. There were numerous
requests for the Downtown Springfield Farmers’ Market to have different operational hours, with suggestions for
Saturdays or Sundays, or to have later hours on Friday so that those who work until 5pm could attend (keep it open until
7pm).
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Comment: Out of 232 total responses to this
question, 75 responses (32.3%) indicated they had
visited the Far mer s’
Comparison to 2008: Just 14% of responses

indicated that market shoppers had visited the
market 7 or more times, 18% responded with 5-7
times, 32% responded with 2-4 times, and 29%
indicated it was their first visit.

Note: When comparing the responses of 2008 to
2009, the conclusion can be drawn that people
have been returning to the market more times
than the previous year. In 2008, the day of the
survey was the 12" time the market had occurred.
In 2009, the day of the survey was the 22" time.
This may have been a factor in the response
difference.

Comment: What seems most significant
about this question is that out of 227 total
responses, 103 responses (45.4%) indicated
that because of this market, their fruit and
vegetable consumption has increased.
Comparison to 2008: 42% of responses
indicated an increase in fruit and vegetable

consumption in the 2008 survey. It appears
that “better eating

Comment: Out of 236 total responses, 168
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these items at the F a r mMarkst because
the items are locally grown.
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2008 survey. The question to the left was
asked in the 2009 survey to explore reasons
why market shoppers like to buy produce at
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